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BUSINESS SYSTEMS BOOK SERIES 

The book series "Business Systems" publishes research and essays, coming from the scientific and 

consulting activity of the members of the nonprofit scientific organization Business Systems 

Laboratory (Italy) as well as from invited well-known scientists in the business systems field. 

The book series aims to attract the cutting edge research at international level and to make it 

available for academics and practitioners. 

The official languages of the Business Systems books series are: English, Spanish and Italian.  

The main topics include, but not are limited to, the following areas of knowledge: Systems Theory; 

Systemic Approach for Business; Complex Systems Theory; Managerial Cybernetics; Economic and Social Systems; 

Business Communication Systems; Innovation Systems; Action Research; Financial Systems; Service Science; 

Sustainability; Corporate Social Responsibility; Knowledge Management; Supply Chain Management; Strategic 

Management; Consumer Behavior; Marketing; Corporate Finance; Banking; e-Business; e-Learning; Business Process 

Management. 

The book proposals will be evaluated by the Scientific Board on the basis of double blind peer 

review. 

 

 

 





 

 

WORKSHOP SCOPE 

 

 

The objective of the International Workshop is to find cutting edge solutions, methodologies and 

approaches to foster the research, development and innovation  for Small and Medium sized 

Enterprises (SMEs).  

Indeed, at a time when financial problems persist, we need to foster real economy  to underpin 

the recovery of economic growth. To this aim it is pivotal to find new ways to strengthen the 

innovation management capacity for SMEs and to increase their value for stakeholders by 

enhancing company-centric and market-driven approaches. Therefore business research needs to 

find new tools able to better fit the  needs of internationally oriented SMEs that can help them to 

implement high-risk and high-potential innovation ideas.  

SMEs must find new ways to think and act towards changes in how production, processes, 

services and marketing is managed at the international level.  

Among SMEs, family firms contribute significantly to improved living standards, and create a 

significant level of social, human and financial capital.    

In this scenario this International Workshop aims to address the global economic and social 

challenges  regarding all aspects of SMEs, shedding the light to the several systemic interactions 

between natural social and economic systems. 
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ABSTRACT 

The objective of this paper is to analyse the linkages between sustainable development of urban 

ecosystems in the principles of smart economy and the role of SMEs in addressing such a 

challenge, as well as the inherent opportunities. 

Within a framework globally characterized by a deep crisis, which has wiped away decades of 

economic and social progress, Europe is facing the challenge of adopting a comprehensive 

holistic approach of growth within which the smart sustainable policy paradigm based on 

knowledge, innovation and social inclusion is becoming more and more important.  

Smart, sustainable and inclusive growth represents today the key goal of several EU initiatives 

and programmes launched within the 10-year European economic strategy called Europe 2020. 

This long-term strategy reflects a vision for European development where these three new 

paradigms act simultaneously and are mutually reinforced. Knowledge and innovation, in fact, 

act as tools for promoting a more resource efficient, greener and more competitive economy able 

to foster both social and territorial cohesions in a high-employment economy. 

Emerging European experiences of smart ecosystems, especially at urban level, provide several 

examples of projects that not only envisage a responsible use of natural resources, but also 

integrate new technologies and innovation for generating an improved environment, better  living 

standards to all citizens, higher levels of inclusion and more opportunities for business innovation 

and effective collaboration between organizations of all sizes, including SMEs and startups.   

As the holistic smart approach of sustainable development combines knowledge and creativity 

with technology-based innovation to support the ecosystems which promote a high-quality 

environment, an increased energy security, social cohesion and social inclusion through inclusive 

strategies, technological smart solutions in urban planning, architecture, infrastructure, services, 
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